LA MOMENTS By Rebecca Kirkman

bright idea

How to. th the switch that llgh’rs the bulb

The struggle to come up with innovative ideas is nothing new. In 1939, advertising executive James Webb Young suggested
ideas come from seeing new connections between bits and pieces of old information in his book A Technique for Produbing j
Ideas. It seems local CEOs agree: We asked them to share techniques for coming up with ideas and personal “aha moments”
that have shaped their businesses. Across the board, they recommend keeping your eyes and ears open — good ideas can

come from the unlikeliest of sources.
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